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Lv. Consolidated Business Results for First Half of FY3/12

.21.usiness Results foby Operatin.3egment: irst Half of FY3/12
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1. Business Results by Operating Segment: Q2

G‰Sales by operating segment and sales values in Page 18 of th
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4. Operating Segment Data: Fresh Meats Business Division 1
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5. Operating Segment Data: Affiliated Business Division
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2. Processed Foods Business Division (Measures to increase sales)

EƒMeasures to increase sales of gift products

Q_Keep sales of summer gift sets up to previous-year levels at 1.95 million packs

Q_Including new delicatessen items, raise total of summer gift sets 

sold to 2 million packs

Q_





H³H¸

HÅHñHòHûHôHëHéHêHöH¢HªHÅH«H¢H´H²H³H³H¢HÐHëHòHòHñHðH¢HÏHçHãHöH¢HÒHãHåHíHçHôHõH®H¢HËHðHåH°
HÃHîHîH¢HôHëHéHêHöHõH¢HôHçHõHçHôHøHçHæH°

4. Affiliated Business Division (Measures to increase sales)
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W.  Consolidated Financial Results for First Half of FY3/12

1. First Half of FY3/12 Business Results at a Glance
2. Business Results: Growth Rate by Sales Category, and by 

Geographical Segment
3. Selling, General and Admi nistrative Expenses / Other

Income and Expenses
4. Balance Sheets / Proper ty, Plant and Equipment / 

Depreciation and Amortization
5. Cash Flows and Performance Indicators
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