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1. Business Results by Operating Segment: 1Q (Apr. – Jun.)

2. Operating Segment Data: Processed Foods Business Division

3. Operating Segment Data: Fresh Meats Business Division
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HÅHñHòHûHôHëHéHêHöH¢HªHÅH«H¢H´H²H³H´H¢HÐHëHòHòHñHðH¢HÏHçHãHöH¢HÒHãHåHíHçHôHõH®H¢HËHðHåH°
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H³H¸

HÅHñHòHûHôHëHéHêHöH¢HªHÅH«H¢H´H²H³H´H¢HÐHëHòHòHñHðH¢HÏHçHãHöH¢HÒHãHåHíHçHôHõH®H¢HËHðHåH°
HÃHîHîH¢HôHëHéHêHöHõH¢HôHçHõHçHôHøHçHæH°





H³Hº

HÅHñHòHûHôHëHéHêHöH¢HªHÅH«H¢H´H²H³H´H¢HÐHëHòHòHñHðH¢HÏHçHãHöH¢HÒHãHåHíHçHôHõH®H¢HËHðHåH°
HÃHîHîH¢HôHëHéHêHöHõH¢HôHçHõHçHôHøHçHæH°

230,046 464,720 939,524 225,261 (2.1) 472,500 1.7 960,000 2.2

External customers 229,751 464,279 938,846 225,119 (2.0) 472,000 1.7 959,000 2.1



H³H»

HÅHñHòHûHôHëHéHêHöH¢HªHÅH«H¢H´H²H³H´H¢HÐHëHòHòHñHðH¢HÏHçHãHöH¢HÒHãHåHíHçHôHõH®H¢HËHðHåH°
HÃHîHîH¢HôHëHéHêHöHõH¢HôHçHõHçHôHøHçHæH°

HªHÞ million, %)
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