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1. First Half of FY2015/3 Results Overview

2. Outlook for FY2015/3

3. Challenges and Measures in Second Half of 

the Final Fiscal Year 

4. For further growth

Notice of change in the corporate names

In order to enhance group brand value, changing the name of the company from Nippon Meat
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1. First Half of FY2015/3 Results Overview

0.0
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2. Outlook for FY2015/3

Operating Income Forecast

¥43.0 billion 

(+¥7.3 
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Factors for an operating income of ¥3.0 billion higher than the 

revised forecast in 1Q

ƨ Higher sales prices of fresh meats due to an increase in global 

demand

- Processed Foods Business Division ¥(2.5) billion:

Failure to reach cost improvement targets

Greater-

-

Business Division 
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Fresh Meats Business Division:

- Higher purchasing costs in Australia and the pig-farming business 

environment in the Americas





9

Kansai Factory (completed in June 2014)

ƨ New business area (enter OEM business for CVS)

[Investment: Approx. ¥8.5 billion for two factories, Completed in 

June 2014]

 Manufacture products for convenience stores.

Illustration of completed Chubu Factory (will be completed in April 

2015)

At the Kansai Factory, shipments started in July.

 Increase productivity further in second half.


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ƨ Event 
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ƨ Promote No. 1 strategy with SHAU ESSEN
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- Australian business: Higher 
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- Expansion 
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- Marine foods: Sales expansion of products manufactured in Mie and 

Kushiro Factories

- Hoko: Sales expansion of products manufactured in ROLF Nishinomiya 

and Yamato Factories

- Nippon Luna: Sales expansion of top-cup and drink yogurt products 









ƨ Shareholder returns targeting consolidated dividend payout 

ratio of 30%

 Continue to deliver shareholder returns that are linked to 

revenue

ƨ
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And the Group is
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