


Firstly, I will look back on the business results for the previous fiscal year and
explain the full year outlook.

Next, | will explain the progress in our New Medium-Term Management Plan
Part 5.
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¥48.4 billion,
operating income exceeded the forecasts by ¥3.3 billion and reached ¥46.3
billion in FY2016/3.



During the 3 years of this New Mid-



Before moving ahead to the progress in the New Mid-term Plan Part 5, here
is a






We aim for a 25% share through increased sales by
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Increasing sales by area is one of the pillars for expanding sales volume.

<Background>

13



From here | will explain progress of consumer-use and commercial-use products in the
Processed Foods Business.

In consumer-use products, there has been a recovery trend mainly for deli and processed
foods.

We aim at 104% on a sales
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Next,
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Next is the Americas Operations.
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U Progress of ROIC
Because
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