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3. Operating Segment Data: Processed Foods Business Division (1) 

4Q Results (Jan.-Mar.)  
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3. Operating Segment Data: Processed Foods Business Division (3) 

1) Consumer products  

In hams and sausages, sales were on par year on year due to struggling sales for loin hams 

and bacons centered on Irodori Kitchen, despite strong performance by SCHAU ESSEN
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6. Operating Segment Data: Overseas Business Division (1) 
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7. External Customer Net Sales Results in Major Overseas Geographical Areas 
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II. Outlook for FY2019/3 





17 

2. FY2019/3 Operating Income Forecasts  
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4. 
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5. Affiliated Business Division: Outlook 

 Measures in marine products business 

(Marine Foods) 

•
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★(1) Total assets: Increased by approximately ¥34.8 billion 
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Contact 

Public & Investor Relations Office 

 

 


