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6. Results

Year-on-year changes in 
operating profit

Zero





８．Se.
1 71 by Region /Channel Strategy

Breakdown of sales by region (first half of the fiscal year)





９．Branding Strategy: Strong Value Chain
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Creating products to be chosen



９．Branding Strategy: New Brand

MSA Program

It estimates the taste of beef based on the evaluation of 

the quality of beef, cooking methods, and meat 

conditioning, and assures consumers of the excellent 
taste.
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A new brand emphasizing the features of Australian beef for the U.S. market

 MSA standard grass-
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